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Section 4000-1: MARKETING AND DEVELOPMENT

Topic: INSTRUCTIONS FOR FUND RAISING APPROVAL

Effective Date: September 1987

Revised Date: May 2007 Page 1 of 1
Purpose:

To ensure fund raising projects under-taken by, or for the benefit of, Special Olympics
Manitoba are reputable and appropriate.

Special Olympics Manitoba shall review each application quickly using the following
criteria:

|

. Is the project in the best interests of Special Olympics Manitoba?
2. s the project well planned and basically sound?

3. Does the sponsoring and co-sponsoring agency, organization or company have a
good reputation for reliability and honesty?

4. Are the methods to be used generally acceptable to the public at large?

5. If produce is involved, are they of good quality and of an acceptable nature?

6. Are expenses reasonable and within the range accepted by appropriate provincial
or national authorities? Generally, expenses in excess of forty percent (40%) of
gross revenues are not acceptable.

7. Does the project conform to appropriate provincial and national laws?

8. Is there past experience, which indicates that the project is likely to be
acceptable?

9. Are there proper fiscal controls on the way the funds are accounted for and
handled?

10.Is the degree of effort required by the program people in the field consistent
with the anticipated return and their essential program responsibilities?

This approval is a one-time approval. If the event is repeated, a separate approval
shall be obtained.
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Purpose:

The following Special Olympics Manitoba Fund Raising Guidelines have been
developed by the Marketing Committee of the Board to provide guidance and
direction to interested outside parties (including third party fundraisers) and
Special Olympics Manitoba staff and volunteers who wish to undertake fund
raising programs or events on behalf of the organization. In all fundraising
instances every effort must be made to protect the integrity and interests of SOM
athletes, and the name and symbols of Special Olympics Manitoba.

All Provincial fund raising programs or events that are undertaken by either
Special Olympics Manitoba staff/ volunteers or outside special interest groups will
fall under the auspices of and report to the Vice President of Marketing and
Development and the Marketing Committee;

All Provincial fund raising programs and events will have a Chair approved by the
Vice President of Marketing and Development or the President of SOM (the
exception to this would be the Law Enforcement Torch Run (LETR), which has its
chair elective by their constituents). As the Chair of a Special Olympics Manitoba
fund raising program or event, he/she will have the responsibility to report on
the activities of their program or event to the Vice President of Marketing.
Minutes of any program or event Committee meetings would be submitted at this
time.

Each fundraising program or event Chair will be responsible for the development
of their own committee. A pool of fund raising volunteers will be available to
draw from, if required.

All Provincial fund raising programs or events must be pre-approved by the Vice
President of Marketing and the Marketing Committee. A business plan should be
presented to outline the key components of the event or program.

Each fund raising program or event Chair will be responsible for the development
of Committee budget. This budget will be pre-approved together with the
program or event business plan;

The Special Olympics Manitoba Vice President of Marketing or an appointed staff
member will be an ex-officio member of all Special Olympics Manitoba fund
raising programs and event Committees, and as such, will provide staff support
and guidance to all fund raising activities;
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All agreements, contracts and sponsorships developed with outside organizations
or groups will be documented and submitted to the Special Olympics Manitoba
Vice President of Marketing for approval and final signature. A Special Olympics
Manitoba Memorandum of Understanding, outlining all sponsor benefits, together
with the terms and conditions of their donation or gift, will be developed by the
Committee Chair in concert with the Special Olympics Manitoba Vice President of
Marketing. All legal documents and contracts are to be signed by an authorized
staff person at Special Olympics Manitoba;

>

Sponsorship agreements with provincially focused organizations may
provide for exclusivity within their product line or area of specialty. Where
such agreements are negotiated, Special Olympics Manitoba must support
and honour these agreements. Every effort will be made to minimize the
impact that such agreements will have on the ability of regions to raise
funds.

Special Olympics Manitoba will initiate fundraising ventures that are
provincial in scope including contact with appropriate ministries of the
Provincial Government, Foundations with a provincial focus, Service Clubs
with a provincial or district mandate, corporations, special events,
promotions, and private donors.

Any fund raising event or program which has substantial financial risks or
implications for Special Olympics Manitoba or raises substantive moral or
ethical issues will require the approval of the Executive Committee of the
Board; and

Special Olympics Manitoba will accept sponsorship / funds raised for
Special Olympics Manitoba EXCEPT by persons or organizations engaged
in questionable ethical or moral enterprises or illegal activities.
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Topic: FUND RAISING POLICIES

Effective Date: October 1996
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Purpose:

This policy provides guidance in regards to potential fund raising sources for all levels of
the organization.

Corporate

Special Olympics Canada shall be the sole contact with all major multi-nations and
national corporations.

Special Olympics Manitoba shall solicit support from provincial companies (those that do
business in that province only) or multi-national and national companies which have
regional budgets for charitable or community support.

In addition, Special Olympics Manitoba’ Regions can contact Provincial companies
whose head or regional offices are in their jurisdiction on approval from the Special
Olympics Manitoba Provincial Marketing Office.

Government

Special Olympics Canada shall apply for support from appropriate ministries of the
Federal Government.

Special Olympics Manitoba shall apply for support from appropriate ministries of the
Provincial Government and may also make application for Federal youth employment,
job creation and demonstration project grants (upon notification to Special Olympics
Canada).

Special Olympics Manitoba’ Regions can apply for support from municipal and/or
Provincial government departments that reside within their region. The Special
Olympics Manitoba Provincial Office should be notified about these actions.

Foundations

The National Office shall be the contact with major foundations who are presently
supporting Special Olympics Canada.

Special Olympics Manitoba and its Regions will/can apply to all appropriate foundations
that are within their jurisdiction. To avoid duplication, the Provincial fund Raising Office
should be advised of any foundation applications prior to their being sent.
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Service Clubs

Special Olympics Canada will only solicit funds from those organizations who have
national mandates or who undertake the funding of national projects.

Special Olympics Manitoba will approach Service Club organizations to solicit funds from
those organizations who have provincial or district mandates or who normally undertake
projects on a Province-wide scope. Other approaches may be made by the Regions for
support for Special Olympics Manitoba programs and activities at the program level.

Promotions

Special Olympics Canada shall endeavour to obtain the support and involvement of
major corporations, the proceeds of which generally will be shared with Chapters on a
basis consistent with their degree of participation.

The Special Olympics Manitoba Provincial Office, upon approval of he Board of
directors, may enter into Province-wide fund raising promotions with companies and
service organizations.

Special Olympics Manitoba’ Regions, subject to Special Olympics Manitoba’ approval
may enter into fund raising promotions with companies and service organizations so
long as the promotion is limited to their respective municipality or region.

Special Events

Special Events are defined as any event in which Special Olympics Manitoba receives a
major proportion of the money raised. Examples of these types of events would include
fund raising dinners, festivals, golf tournaments, etc.

Special Olympics Manitoba and the Regions are at liberty to conduct special events to
raise funds within their respective jurisdictions. Where the project is expected to raise
in excess of $1000.00, the Special Olympics Manitoba Provincial Fund Raising Office’s
approval is required.

Private Donors

Special Olympics Manitoba may solicit donations from individual residents within their
jurisdiction through direct mail appeals, maintenance of mailing lists, or such other
means which they deem appropriate.
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Special Olympics Manitoba’ Regions may also solicit donations provided any activity is
approved by the Provincial Fund Raising Office.

* Please note that any money generated through Special Olympics Manitoba tax
receipts or money given in expectation of a tax receipt, must flow through the
Special Olympics Manitoba Provincial Office.

Merchandising

The Special Olympics Manitoba logo and trademarks is the sole domain of the Provincial
Office.

Special Olympics Manitoba’ Regions may enter into fund raising projects using the
Special Olympics Manitoba logo upon approval of the Provincial Fund Raising Office.

Capital Purchases

All expenditures for capital items exceeding $500.00 for non athletic equipment must be
approved by the Regional coordinator and the President and CEO of Special Olympics
Manitoba.

No Special Olympics Manitoba Region may own property or vehicles. Offers from
individuals or organizations to donate property or vehicles must be directed to the
President and CEO of Special Olympics Manitoba through the Program Staff responsible
for that region for approval.

Special Olympics Manitoba Fund Raising Work Sheet

All fund raising events/activities with a projected income of over $500.00 will require
the approval of the Provincial Fund Raising Office. The approval will be obtained
through providing the Provincial Fund Raising Office with a completed SOM Fund
Raising Work Sheet. At the conclusion of all fund raising events, the Fund Raising
Evaluation form must be submitted to the Provincial Fund Raising Office.





		Corporate
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Purpose:

Graphic Standards were produced to provide direction when using the Special Olympics
Manitoba logomark. It provides guidelines regarding colour, sizes, proper and improper
usage of the logomarks as well as logo variations.

The benefits of the guidelines are numerous. First, a strong corporate identity creates
a basic look for communication material that can be used for many types of
applications. Second, it saves time by establishing easy to follow guidelines that can be
used time and again. Third, these guidelines help make our communication efforts
more consistent from piece to piece.

Refer to 4000-C
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Purpose:

Words matter. Words can open doors to cultivate the understanding and respect that
enable people with disabilities to lead fuller, more independent lives. Words can also
create barriers or stereotypes that are not only demeaning to people with disabilities,
but also rob them of their individuality. The following language guidelines have been
developed by experts for use by anyone writing or speaking about people with
intellectual disabilities to ensure that all people are portrayed with individuality and
dignity.

Appropriate Terminology

>

>

Refer to individuals, persons or people with intellectual disabilities, rather than
intellectually disabled people or the intellectually disabled.

A person has intellectual disabilities, rather than is suffering from, is afflicted
with or is a victim of intellectual disabilities.

Distinguish between adults and children with intellectual disabilities. Use adults
or children, or older or younger athletes.

"Down syndrome" has replaced Downs Syndrome and mongoloid.

Refer to participants in Special Olympics as athletes. In no case should the word
athletes appear in quotation marks.

When writing, refer to persons with a disability in the same style as persons
without a disability: full name on first reference and last name on subsequent
references. Do not refer to an individual with intellectual disabilities as "Bill"
rather than the journalistically correct "Bill Smith" or "Smith."”

Use the words "Special Olympics” when referring to the worldwide Special
Olympics movement.

The words “Special Olympics” are never written without the “s” at the end of
“Olympics” i.e. Special Olympics programs, Special Olympics athletes, Special
Olympics Games, etc.

Terminology to Avoid

Refer to the person’s disability only when it is relevant and necessary.

Do not use the label "kids" when referring to Special Olympics athletes. Adult
athletes are an integral part of the movement.

Do not use the word "the" in front of Special Olympics unless describing a
specific Special Olympics event or official.

Do not use the adjective "unfortunate” when talking about persons with an
intellectual disability.
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» Disabling conditions do not have to be life-defining in a negative way.

> Do not sensationalize the accomplishments of persons with disabilities. While
these accomplishments should be recognized and applauded, people in the
disability rights movement have tried to make the public aware of the negative
impact of referring to the achievements of people with physical or intellectual
disabilities with excessive hyperbole.

» Use the word "special” with extreme care when talking about persons with
intellectual disabilities. The term, if used excessively in references to Special
Olympics athletes and activities, can become a cliché.
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PURPOSE:

It is the intent of Special Olympics Manitoba to ensure that there is clear
communication and effective management of all sponsorship requests made by
the organization. To that end, the following guidelines have been developed.

GUIDELINES

>

All sponsorship proposals must be submitted to the Vice President of
Marketing for review.

All sponsorship requests must be in writing including ALL requests (asks)
and dividends to be provided.

Sponsorship requests must be directed to the appropriate person. All
follow up must occur with this individual unless it is agreed to otherwise.

A formal agreement (contract) signed by the President & CEO of Special
Olympics Manitoba and the appropriate sponsor representative must be
obtained. This document is to be kept on file.

The individual procuring the sponsorship, in conjunction with the Vice
President of Marketing, will be responsible for ensuring that all dividends
are fulfilled.
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As it is both a Special Olympics International and Special Olympics Canada policy

to not

allow advertising on uniforms at National and International Games this

policy is intended to provide clear direction on the use of commercial markings
on club/Provincial Team uniforms.

POLICY:

>

Advertising is not permitted on, either equipment used or the uniforms
and/or numbers worn by athletes or by any person with an official
function other than the normal commercial markings on retail goods
during the competition.

Athletes not actively involved in competition may wear apparel, carry and
use non-sports equipment items, such as tote bag, bearing small (2 inch
by 2 inch) and attractively designed identification of corporate or
organizational sponsors.

Volunteers, other than sport officials, may wear jackets, t-shirts, caps and
other apparel bearing small (2 inch by 2 inch) and attractively designed
identification of corporate and organization sponsors at sports venues.

During the Opening and Closing Ceremonies, athletes, coaches, team
delegates and other official members in the Parade of Athletes are not
permitted to wear uniforms, which bear corporate or organizational
identification.

Athletes may not endorse products by displaying them in interviews or
ceremonies.





